Dear Reviewer 1,
I would like to express my sincere gratitude for your constructive and insightful feedback on our manuscript titled “Determinants of Corporate Social Responsibility Disclosure in Emerging Markets: A Meta-Analytic Perspective.” Your thoughtful comments have been highly valuable in improving the quality, clarity, and academic contribution of this paper.
In the revised version, I have carefully addressed all your suggestions. All editorial adjustments are indicated with yellow highlighting. Below, we detail our responses to your specific comments:​
1. Minor Language Editing
· The manuscript was thoroughly reviewed for grammar, clarity, and conciseness.
[bookmark: _Hlk196161465]Abstract: This study performs a meta-analysis of 22 studies across emerging economies to identify key drivers of CSR disclosure. The analysis reveals that disclosure practices are significantly shaped by ownership concentration, state ownership, the board's composition, firm size, financial leverage, growth, environmental exposure, and regulatory pressures. Firms with higher ownership concentration and state ownership tend to disclose more CSR information. Larger board sizes, higher leverage, and more robust growth rates firms tend to report greater CSR disclosure. Additionally, firms in environment-sensitive industries and being affected by new regulations enhance disclosure levels. These findings are supported by the renowned stakeholder, legitimacy, agency, and institutional theories. Finally, the study provides insights for researchers, policymakers, and managers to improve CSR disclosure practices in emerging economies.
Introduction, paragraph 1: “In recent years, corporate social responsibility (CSR) disclosure has become vital to most companies' corporate governance worldwide” In recent years, corporate social responsibility (CSR) disclosure has become a vital component of corporate governance for companies worldwide.
“It serves as as a signal of accountability and a strategic tool for securing legitimacy and competitive advantage in the global economy”   It serves as a signal of accountability and a strategic tool for securing legitimacy and competitive advantage in the global economy.4
Section 3.1, paragraph 1: “Given the diversity of emerging markets and the high heterogeneity in the data, this model offers more robust and generalizable estimates than a fixed-effects approach”.  Given the diversity of emerging markets and the high heterogeneity in the data, the random effect model offers more robust and generalizable estimates than a fixed-effects approach.
Section 5, paragraph 3: “Third, it uses a random-effects model, which enhances the generalizability of the findings by accounting for study-level differences” Third, it uses a random-effects model which captures the inter-study variation.
· Sentences with ambiguous structure or awkward phrasing have been reworded for better readability and academic tone.
Introduction, paragraph 1: “Especially, in emerging markets, weaker institutional structures and regulatory inconsistencies create additional challenges for corporate accountability”. This is particularly true in emerging markets, where weak institutional structures and inconsistent regulations create further challenges for corporate accountability.
Introduction, paragraph 2: “Many theories have explained CSR disclosure”.  Several theoretical frameworks have been proposed to explain CSR disclosure behavior.
Introduction, paragraph 3: “Nevertheless, numerous studies have examined the determinants of CSR disclosure, the findings remain fragmented and inconsistent”.  Nevertheless, many studies have investigated the determinants of CSR disclosure, their findings remain fragmented and inconsistent.
Introduction, paragraph 3: “Conversely, CSR practices tend to be more reactive in markets characterized by economic instability and socio-political uncertainties, often focusing on short-term social contributions rather than long-term strategic integration”.  In contrast, CSR practices in unstable markets often prioritize short-term social contributions over long-term strategic integration, reflecting a reactive approach to external pressures.
Introduction, paragraph 4: “The study fills a research gap by applying statistical meta-analysis to discover more comparable, reliable, and generalizable determinants of CSR reporting practices in emerging markets”.  This study addresses the gap by employing statistical meta-analysis to identify more consistent and generalizable determinants of CSR reporting in emerging markets.
Section 2.1, paragraph 1: “The theory suggests that firms with stronger stakeholder engagement mechanisms are more transparent in their CSR disclosures”.  It suggests that firms with stronger stakeholder engagement mechanisms tend to disclose CSR information more transparently.
Section 2.1, paragraph 2: “CSR disclosure can mitigate agency conflicts by improving transparency and reducing managerial opportunism”.  CSR disclosure serves to mitigate agency problems by increasing transparency and reducing managerial opportunism.
[bookmark: _Hlk196164953]Section 2.1, paragraph 3: “CSR disclosure is particularly relevant in industries with high social and environmental impact, such as banking, where public perception and trust are critical”.  CSR disclosure is especially important in high-impact sectors like banking, where public trust and reputation are vital.
Section 2.2.1, paragraph 1: “Ownership structure determines who controls decision-making processes and the level of accountability imposed on management, thus strongly affecting CSR disclosures”.  Ownership structure shapes managerial accountability and decision-making control, both of which significantly influence CSR disclosure levels.
Section 2.2.1, paragraph 2: “Stakeholder theory suggests that boards with a higher proportion of independent directors and greater diversity are more likely to promote transparent CSR practices, as they represent a broader range of stakeholder interests”.  According to stakeholder theory, boards with more independent and diverse members are more inclined to promote transparent CSR practices, as they reflect broader stakeholder interests.
Section 2.2.1, paragraph 2: “Larger and more diverse boards are also expected to mitigate managerial entrenchment, ensuring that firms engage in long-term sustainability commitments rather than short-term financial gains”.  Such boards can also reduce managerial entrenchment, encouraging long-term sustainability over short-term financial objectives
Section 2.2.1, paragraph 3: “Empirical findings suggest that transformational leadership styles, where CEOs emphasize innovation, long-term growth, and ethical responsibility, result in greater CSR engagement and transparency”. Empirical findings suggest that transformational leadership styles, characterized by a focus on innovation, long-term vision, and ethical values, is associated with stronger CSR engagement and transparency.”
[bookmark: _Hlk196166662]Section 2.2.2, paragraph 2: “Empirical research exposes incompatible results on the association between profitability and CSR disclosure”.  Empirical evidence shows mixed findings regarding the link between profitability and CSR disclosure.
Section 2.2.2, Paragraph 3: “Larger firms generally face greater public scrutiny, regulatory oversight, and stakeholder expectations, making them more likely to disclose CSR information”.  Larger firms are more exposed to public scrutiny and regulatory demands, which increases the likelihood of CSR disclosure.
Section 2.2.2, Paragraph 5: “Leverage, the debt-to-equity ratio, represents a firm's financial risk”.  Leverage (debt-to-equity ratio) reflects a firm's financial risk and pressure from creditors.
Section 2.2.2, paragraph 9: “Research and Development Expenditures: R&D expenditures reflect a firm's investment in innovation and technological advancements”  R&D expenditures represent a firm's commitment to innovation, which may complement or compete with CSR investment.
[bookmark: _Hlk196167133]Section 2.2.3, parahgraph 1: “Export-oriented industries, particularly manufacturing, agriculture, and textiles, must comply with international CSR standards and sustainability certifications to remain competitive”  Export-oriented industries, particularly manufacturing, agriculture, and textiles, must comply with international CSR standards and sustainability certifications to maintain competitiveness.
Section 2.2.3, paragraph 2: “Nevertheless, competitive pressures can limit corporate social responsibility (CSR) disclosure, primarily when firms focus on cost-cutting and short-term gains”  However, intense competition may discourage CSR disclosure when firms prioritize cost efficiency and short-term performance.
Section 2.2.3, paragraph 4: “Firms with strong social reputations tend to disclose more CSR information to maintain public trust and competitive positioning”.  Firms with strong reputations are more likely to disclose CSR information to reinforce stakeholder trust and safeguard their market position.
Section 3.3, paragraph 4: “CSR disclosure across the 22 studies employs diverse measurement methods”.  The 22 selected studies adopt various approaches to measuring CSR disclosure.
Section 3.3, paragraph 4: “Binary (0/1) and index-based binary variables each account for 18.2%, offering a more categorical evaluation.”--> Binary and index-based binary measures each account for 18.2%, providing categorical assessments of CSR disclosure.
2. Expand the Literature Review with Recent Sources
· The literature review in Section 2.2 was significantly updated to include recent studies from 2023–2024.
Section 2.2.1: A recent study by Sang, et al.26 examines how CEO experience influences ESG performance. The authors find that CEOs with green, academic, and political backgrounds significantly enhance ESG outcomes, particularly in non-state-owned and high-polluting firms. This suggests that leadership experience is a critical determinant of effective ESG integration.
Section 2.2.2: Recently, Wu, et al.41 explore the relationship between green financing and CSR practices. Their findings indicate that access to green financing leads to significant improvements in CSR engagement and the adoption of stringent environmental policies. This underscores the financial incentives for companies to enhance transparency in their CSR reporting.​
Section 2.2.3: Recent research continues to highlight evolving contextual factors shaping CSR disclosure. Su, et al.42 discover that media exposure increases the extend of CSR disclosure. However, the pressure from media may lead o focus on quantity over substance. Kim and Jeong43 prove that CSR reporting via  social media influencers (SMIs) is more effective with implicit disclosure, particularly when influencer–audience similarity is high. When similarity is low, explicit disclosure reduces skepticism. The study highlight how social context and presentation shape the credibility of CSR disclosures, underscoring the need for tailored communication strategies.
3. Strengthen the Discussion and Implications
· The discussion section has been expanded and clarified. A new paragraph clearly outlines recommendations for corporate managers  and policymakers 
[bookmark: _Hlk196161893]Section 5, paragraph 4: The findings of this study have important practical implications for both corporate managers and policymakers in emerging markets. Corporate managers can better understand the  internal drivers that support the design of more effective governance and reporting strategies. Enhancing board independence or improving stakeholder communication may support greater transparency. Firms, especially exporters, are encouraged to align CSR disclosures with international standards to meet global stakeholder expectations.
[bookmark: _Hlk196161908]Section 5, paragraph 5: For policymakers,  the results offer insights for designing tailored disclosure regulations or offering incentives for CSR adoption, especially in firms with low voluntary reporting levels. Additionally, regulators might consider offering incentives or simplified frameworks for companies that adopt robust CSR practices. The presence of ESG committees or sustainability officers on the board can strengthen CSR implementation and reporting quality.
4. Consider Broader Contexts for Future Research
· The limitations and future research section has been separated into its own paragraphs. Future directions were clearly defined 
Section 5, paragraph 7: Additionally, the study acknowledges several limitations that open avenues for future research. The high heterogeneity makes it difficult to generalize the results. Furthermore, the limited number of studies focusing on emerging markets leaves a substantial gap in exploring the effect of some typical determinants specific to emerging countries. 
Section 5, paragraph 8: Future research should conduct subgroup analyses and expand the dataset to enhance the generalizability of findings. Moreover, the study is based on firms listed in a single emerging market; future research could compare CSR disclosure across different institutional settings. Although not directly measured, cultural values, media activism, and NGO engagement likely play a significant role in shaping CSR disclosure behavior. Future studies can explore the influence of digital stakeholder engagement on CSR disclosure practices. Expanding the sample beyond listed firms or incorporating qualitative methods such as interviews and case studies may enrich the understanding of CSR motivations.
Once again, thank you for your valuable time and helpful suggestions. I hope the revised version meets your expectations and contributes meaningfully to the literature on CSR disclosure in emerging markets.
Sincerely,

Authors
