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I.  EVALUATION
(Đánh giá của người nhận xét)
1. Comments on the content, research methodology (originality, novelty, reliability, scientific and practical value, etc.)
(Nhận xét về nội dung, phương pháp (tính nguyên bản, ý tưởng mới, độ tin cậy, giá trị khoa học và thực tiễn,…))
- Regarding originality and research ideas: The study presents a clear approach based on the Triple Bottom Line (TBL) framework and stakeholder theory to examine the impact of Corporate Social Responsibility (CSR) on customer loyalty. Although the topic of CSR is not entirely new, the authors have identified a research gap in the retail market of Gia Lai Province—an area that has not been previously studied in this context—thereby contributing new empirical evidence to the local setting.
- The study uses a strong quantitative method with Partial Least Squares Structural Equation Modeling (PLS-SEM) and SmartPLS 4 software, which is very good for making predictions about structures. The sample size of 380 valid observations is adequate to guarantee reliability. Measurement model evaluation indices such as Composite Reliability (CR), Average Variance Extracted (AVE), and Cronbach’s alpha all exceed the 0.70 threshold, and the HTMT ratios are all below 0.90, indicating high-quality data and ensuring good convergent and discriminant validity.
- Regarding scientific and practical value: The analytical results hold high practical value by clarifying the mediating roles of brand trust, customer satisfaction, and corporate image in the relationship between CSR and customer loyalty. Notably, the study accurately points out that the indirect effect through "corporate image" is the strongest.
2. Comments on the manuscript organization (structure, writing style, quality of language, references, etc.)
(Nhận xét về hình thức (bố cục, hành văn, cách trình bày, tài liệu tham khảo,…))
- Structure and writing style: The manuscript is tightly and coherently structured, strictly adhering to the standard format of a scientific article (from Introduction, Theoretical Framework, Methodology, and Results to Conclusion). The academic writing style and accurate English expression demonstrate a deep understanding of services marketing and consumer behavior. The abstract is concise and fully reflects the core objectives, methods, and results.
- References: The reference list is detailed and provides adequate support for the development of the research hypotheses (H1 to H10).
3. Comments and suggestions (mistakes/errors which should be corrected, suggestions on the contents for further studies or for the improvements, etc.)
(Các điểm cần bổ sung, chỉnh sửa (các sai sót cần chỉnh sửa, các nội dung cần bổ sung hoặc nghiên cứu thêm,…))
- Arguments in the Introduction: Although the authors point out that no previous study has been conducted in retail supermarkets in Gia Lai Province, this argument fails to compellingly establish the research's urgency. The author/authors should add specific socio-economic characteristics of Gia Lai or the dynamics of its retail market to highlight why this context is important and how it differs from major cities like Hanoi or Ho Chi Minh City.
- Updating references: Despite a rich number of references (34 items), many theoretical citations are quite outdated (e.g., Bowen 1953, Elkington 1994, Grönroos 1994, etc.). The author/authors should incorporate updated research papers from the 2022-2025 period focusing on CSR in the retail sector to enhance the timeliness of the literature review.
- Discussion on sampling methodology: The study utilizes a non-probability sampling approach (convenience combined with snowball sampling). While the authors clearly state the sampling methodology as a limitation, a brief explanation should be added on how the author/authors controlled for sampling error or ensured the representativeness of the surveyed customer group.
- Strengthening managerial implications: The current implications (e.g., viewing CSR as a long-term investment, using storytelling strategies, ensuring consistency) are solid but still somewhat academic and generalized. The authors should propose more specific, practical, and actionable solutions tailored exclusively for retail supermarket managers in the studied area, based on local consumer behavioral traits, such as targeted marketing campaigns that resonate with community values and preferences, or implementing loyalty programs that reward sustainable shopping practices.
4. Resume of the evaluation
(Đánh giá về bản thảo)
	 Scientific and practical value
(Giá trị khoa học và thực tiễn)
	þ High	☐ Medium 	☐ Poor
	 Research results
(Kết quả nghiên cứu)
þ Contributing new scientific evidence
☐ Updating pre-existing scientific evidence☐ Lacking novelty

	 Manuscript organization quality
(Chất lượng trình bày)
þ Good
☐ Acceptable
☐ Poor
	 References
(Tài liệu tham khảo)
☐ Good
þ Medium
☐ Poor


5. Reviewer’s recommendation
(Kết luận của người nhận xét)
☐ Accept with no revision (Chấp nhận đăng, không cần chỉnh sửa)
þ Accept after minor revisions (Chỉnh sửa ít, chấp nhận đăng sau khi chỉnh sửa)
☐ Reconsider with minor revisions (Chỉnh sửa ít, gửi người phản biện xem lại)
☐ Reconsider with major revisions (Chỉnh sửa nhiều, gửi người phản biện xem lại)
☐ Reject (Không chấp nhận đăng)
II. REVIEWER’S INFORMATION*
(Thông tin của người nhận xét)
Name: Nguyễn Ngọc Tiến
Academic degree: Phó Giáo sư, Tiến sĩ
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	Hồ Chí Minh , date 12 month 03 year 2026
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Address: 170 An Duong Vuong street, Quy Nhon city, Binh Dinh province, Vietnam 
Email: tapchikhoahoc@qnu.edu.vn	Phone: +84 2563 846 817
	
* Only responsible members of the Editorial Board and Secretariat have the authorization to access reviewer’s information.
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